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.Washiiigton,  25,  D.'C. 

A  SUMMARY  OF  VOCATIOWAL.  OPPORTUNITIES  IN  PROCESSED  FOODS  INSPECTION  WORK 

In  order  that  Informticn  nay  be  available  regarding  openings  in  this  field,  a 
brief  review  of  Processed  Foods  inspection  follows.    During  19^2,  19^3,  and 
1944  the  preponderance  of  the  inspection  vrark  has  been  done  for  the  Army,  Navy, 
other  Government  agencies,  and  for  Lend -Lease  purposes.     Inspections  for  commer- 
cially interested  parties  such  as  brokers ,  canners ,  v/holesalers ,  and  distribu- 
tors, and  for  warehousing  purposes  are  also  handled. 

At  the  request  of  interested  canners  and  consumers,  continuous  factory  inspec- 
tion service  wa;s  started  in  1939.    At  present,  this  type  of  inspection  service 
is  under  ws-y  in  72  plants  owned  by  5^  companies  throughout  the  United  States. 
The  growing  interest  that  is  being  e:>7preBsed  in  this  type  of  inspection  indi- 
cates that  additional  inspectors  for  this  phase  of  the  inspection  program  will 
be  needed  from  time  to  time. 

The  inspection  of  processed  fruits  and  vegetables  -  is  baaed  upon  U.S.  Standards 
for  Grades  developed  by  the  U.S.  Department  of  Agrioiilture .    Foods  for  Govern- 
ment ogencies  are  purchacjed  strictly  on  the  basis  of  Federal  Specifications, 
which  for  practically  all  canned  and  dried  fruits  and  vegetables  are  identical 
in  context  with  the  U.S.  Standards.    Federal  Processed  Foods  Inspectors  must  be 
well  versed  in  all  phases  of  food  inspection  work.    They  must  be  able  to  verify 
or  disprove  the  grades  claimed  by  the  canner;  ascertain  whether  the  products 
meet  the  required  specifications;  check  the  raw  materials  entering  into  the 
finished  product;  see  that  proper  sanitation  is  practiced  in  the  cannery;  and 
must  be  capable  of  doing  a  varletj-  of  research  work. 

Entran.ce_Salary;  Recent  graduates  are  employed  as  Assistant  Marketing  Aides  at 
a  basic  salary  of  $1,620  per  ann-am,  payable  semi-monthly.    This  base  salary  is 
subject  to  a  deduction  of  5  pe^r  cent  for  the  Federal  retirement  fund,  which  is 
made  on  all  Federal  salaries.    Graduates  or  persons  who  have  been  employed  in 
Bom-e  related  f  j.eld,  such  as  a  comraercial  testing  laboratory  or  in  a  cannery, 
are  eligible  for  a  higher  base  salary  -  $2,0000_  or  $2,600  per  annum  -  depending 
upon  their  years  of  experience.    Cui-'rent  overtime  payments  increase  these 
salaries  to  a  gross  of  approxiniately  $1,971.00,  $2,^f33.00,  and  $3,163-00  per 
annum,  respectively. 

Substitution_of  educat_ion  f or_  experr' ence :     Applicants  Lay  substitute,  year  for 
year,  up  to  a  Eiaxim-uni  of  h  yeirs,  for  the  experience  prescribed  above,  study 
successfully  completed  at  a  school  of  recognized  collegiate  grade,  averaging 
at  least  one  course  for  each  yeer  in  one  of  the  following  agricultural  subjects: 
■\griculti3ral  chemistry,  food  chemistry,  food  processing,  food  selection  and 
preparation,  nutrition,  hortlcultui-'e,  pomology,  olericulture,  or  vegetable  gar- 
dening. 

Age:    Not  over  3?  years  for  the  entrance  grade  of  Assistant  M.arketing  Aide 
TTrainee) . 

It  is  anticipated  that  indoctrinc^tion  courses  will  be  conducted  during  the  com- 
ins;  year  as  the  need  for  additional  personnel  arises.    Graduates,  advanced 
students,  or  any  returning  service  men  or  women  V7ho  are  interested  in  this  type 


type  of  work  should  contact  the  ^'fashington  office,  or  any  one  of  the  three 
regional  supervisors  listed  he  low  tor  further  information  and  application 
■blanks; 


Washington  office 


Mr.  f,  L,  Souther land 
War*  Food  Administration 
Office  of  Marketing  Services 
Fruit  and  Vegetable  Branch 
Processed  Products  Standardization 

'and  Inspection  Division 
Washington  25,  D.  C. 


Atlantic  Coast  Eegion  >  -  - 


Mr.  Edmund  J.  Evans  ' 

Room  860  -  641  Washington  Street 

New  York  14,  New  York 


Telephone:  Canal  &-4000,  Extension  388 


Midwest  Hegion    -  - 


Mr.  E.  H.  Yaeger 

Room  301  -  1421  S.  Alierdeen  Street 
Chicago  8,  Illinois 


Telephone:  Canal  6353,  Extension  8 


Pacific  Region 


Mr.  C.  H.  Beasley 

Room  934  -  621  Market  Street 

San  Erancisco  3,  California 


Telephone:  Exbrook  8381 


